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Key takeaways
orbus And Software AG Lead The Pack
Forrester’s research uncovered a market in 
which orbus Software and Software AG lead 
the pack. Boc Group, Mega international, iBM, 
BiZZdesign, Avolution, QualiWare, and troux 
technologies offer competitive options. Sparx 
Systems offers maturing features.

customer Needs And competitive Pressures 
Drive EAMS Tool Evolutions
the EAMS market today is very different from 
the market of two years ago. Differentiating at 
the modeling, visualization, and framework level 
is increasingly difficult; vendors instead focus on 
role support and outcome-based use cases. pure 
modeling tools are becoming less attractive to 
their clients.

Access The Forrester Wave Model For Deeper 
Insight
use the detailed Forrester Wave model to view 
every piece of data used to score participating 
vendors and create a custom vendor shortlist. 
Access the report online and download the Excel 
tool using the link in the right-hand column under 
“tools & templates.” Alter Forrester’s weightings 
to tailor the Forrester Wave model to your 
specifications.

Why read this report
in Forrester’s 42-criteria evaluation of enterprise 
architecture management suite (EAMS) vendors, 
we identified the 10 most significant EAMS 
providers — Avolution, BiZZdesign, Boc 
Group, iBM, Mega international, QualiWare, 
orbus Software, Software AG, Sparx Systems, 
and troux technologies — in the category and 
researched, analyzed, and scored them. this 
report details our findings about how well each 
vendor fulfills our criteria and where they stand 
in relation to each other to help enterprise 
architecture (EA) professionals select the right 
partner for their EA practice.
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EA Demands And Substitute products Drive EAMS Evolution

customer experience (cX) and digital business transformations are complex and create new challenges 
for enterprise architecture professionals. to meet these new challenges, EA pros need new techniques 
and models that enable them to collaborate with key stakeholders and deliver valuable insight and 
advice. the increasing scope of EA — to cover strategy, portfolio, and architecture management — has 
provided opportunities for EAMS vendors to evolve their products into new areas. At the same time, 
these vendors are coming under pressure from strategy planning and portfolio planning vendors that 
are expanding into the EA space (see Figure 1). As an example, planview, a portfolio planning vendor, 
recently purchased troux technologies, an EAMS vendor, to provide an integrated portfolio planning and 
EA offering to the market.1 EA professionals need to understand the evolution of the EAMS market space 
and the future scope of EA within their organizations prior to making decisions to invest in EAMS tools.

FIGUrE 1 Strategy-to-Execution Market

Portfolio
management

vendors

Strategic
planning
vendors

Enterprise architecture market

Strategy-to-execution market

Work
management
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EAMS
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• Strategic planning vendors are
moving downstream to focus
on traditional EAMS vendor
space, i.e., business
capabilities affecting a �rm’s
strategic choices.

• Portfolio management vendors
are looking to address
portfolios of applications,
resources, services, and other
elements that are traditionally
in the EAMS vendor space.

• EAMS tools are evolving to
support strategy development,
traditionally in the strategic
planning vendor space, and/
or management of portfolios,
traditionally in the portfolio
management vendor space.
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The Enterprise Architecture Space Is Not Served By EAMS Vendors Exclusively

EAMS vendors, like many other vendors, identified a need of a particular group of professionals — 
enterprise architects — and provided focused tools to assist them in their role. over time, the EA role 
has expanded to cover strategy, including business and technology, portfolio, and architecture. this 
has created a very competitive market space in which vendors of EAMS, strategic development, and 
portfolio planning solutions now compete. in the future, labels such as EAMS may be replaced by 
labels that reflect the evolving scope of this market:

 › EAMS tools have become more than modeling tools. EAMS tools have matured at a slightly 
faster rate than EA practices. initially, these tools provided a means of capturing and visualizing the 
technology landscape within an organization and then evolved to provide advanced features that 
enable EA professionals to perform application portfolio analysis, run simulations, generate code or 
business process execution language (BpEl), provide scenario analysis, and build financial models. 
recently, these tools have evolved to include accelerators for cX and digital transformations.

 › Strategic planning tools are expanding into portfolio and business architecture. Strategic 
planning (Sp) tools, e.g., Gensight and StrategyBlocks, were targeted at strategists to assist in the 
development of business and it strategies. the outputs of these Sp tools provide input to portfolio 
planning and EAMS tools. having mastered strategy development, these tools have undergone a 
product development strategy to move into the execution space, either via portfolio management 
or by utilizing business capability analysis to enter the EAMS space.

 › Portfolio management tools are expanding into strategy and enterprise architecture. 
portfolio management tools, e.g., cA technologies and liquidplanner, have each responded to 
the demands of their clients to assist in supporting their organization’s business technology (Bt) 
agenda by providing integrated strategic planning and execution solutions. these vendors have 
chosen to address the architecture space through application or investment portfolios and business 
capabilities and enter the strategic development space through situational analysis and simulations.

choose The right Vendor Based on Your EA Scope And Business Needs

the many EA professionals who are interested in purchasing EA management tool suites will find 
a large and diverse market; however, vendors will appear to offer similar things. While EA is a 
broad discipline, many EA practices find they address only a piece of the broad discipline, e.g., it 
architecture. Vendor strengths also vary based on which aspect of the discipline they focus on. to 
select the right vendor, EA professionals should first determine the needs of their stakeholders, the 
current scope of the EA practice, and how the EA scope will change in the future. EA professionals 
should also look at the roles of EA and other stakeholders within the strategy-to-execution value 
stream — to look for efficiencies in the underlying value-stream processes and the quality of 
information needed by all stakeholders. Key considerations of EAMS products should include:
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 › Flexibility of the tool to meet your EA management needs. As your EA practice matures, the 
scope and expectations of EA may also change. Ensure that the products you consider enable you 
to customize aspects such as collaboration, workflow, metamodels, frameworks, artifacts, and 
deployments to meet the needs of your organization.

 › current and future EA role coverage. As your organization realizes the benefits of EA, there will 
be a tendency for stakeholders to ask, “can you also do . . . ?” this may include expanding outside 
your comfort zone and including different roles, e.g., business architecture. Ensure that the product 
supports, or has a road map to support, your future EA needs.

 › Ability to speed up EA’s contribution to major transformations. Very few EA professionals 
are experts in business areas such as digital business, customer experience, and data analytics. 
they need help and will expect the tools they have to provide assistance in these areas. look for 
products that provide, or have clear road maps for, architectural accelerators in key areas that are 
important to your firm.

EAMS Vendor Evaluation overview

to assess the state of the EAMS market and see how the vendors stack up against each other, 
Forrester evaluated the relative strengths and weaknesses of top EAMS vendors.

Vendor Selection criteria

Forrester invited 10 vendors to participate in our assessment: Avolution, BiZZdesign, Boc Group, 
iBM, Mega international, QualiWare, orbus Software, Software AG, Sparx Systems, and troux 
technologies (see Figure 2). troux technologies chose not to participate in our evaluation process and 
is included in this Forrester Wave as a nonparticipant based upon its market presence.2 Each vendor 
was able to demonstrate:

 › A purchasable product. there are many business and technology consulting firms that have 
mature, bespoke EA tools. however, in many cases, clients cannot acquire or purchase these tools. 
We selected vendors for evaluation only if they could provide evidence that their products are 
openly marketed and available for purchase to clients.

 › Global presence. the number of vendors providing EA tools is large. to limit the number of vendors, 
we selected vendors that demonstrated a global presence and an ability to serve clients globally.

 › Extendable metadata. Forrester clients have continuously advised us of the need to add 
additional data and attributes to their EA repositories. As many vendors have bespoke or 
ArchiMate-compliant metadata models, to further limit the number of vendors, we selected vendors 
that demonstrated the ability to extend the product’s metamodel.



For EntErprisE ArchitEcturE proFEssionAls

The Forrester Wave™: Enterprise Architecture Management Suites, Q3 2015
tools And technology: the EA practice playbook

september 1, 2015

© 2015 Forrester research, inc. unauthorized copying or distributing is a violation of copyright law.  
citations@forrester.com or +1 866-367-7378

5

 › customizable workflows. EAMS vendors often provide “best practice” workflows to enable rapid 
deployment and implementation of their tools. however, many EA professionals have a need to 
implement their own workflows. therefore, we selected vendors that demonstrated the ability to 
customize out-of-the-box workflows.

 › Mindshare among the Forrester client base. the vendors we evaluated are frequently mentioned 
in Forrester client inquiries, shortlists, consulting projects, and case studies.

FIGUrE 2 Vendor information And Selection criteria

Vendor

Avolution

BiZZdesign

BOC Group

IBM

Mega International
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Qualiware
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Sparx Systems

Product

Abacus

BiZZdesign Product Suite

ADOit

Rational System Architect

Mega EA

iServer

Qualiware EA

Alfabet

Sparx Systems EA

Version

4.4

4.6

6.1

11.4.32

V1 R3

2015

6.1

9.8

12

Inclusion criteria

A purchasable product. We selected vendors for evaluation only if they could provide evidence that 
their products are openly marketed to clients and available for purchase.

Global presence. The vendors we evaluated demonstrated a global presence and an ability to serve 
clients globally.

Extendable metadata. We included vendors that demonstrated the ability to extend the product’s 
metamodel.

Customizable workflows. The vendors demonstrated the ability to customize out-of-the-box 
work�ows.

Mindshare among the Forrester client base. The vendors we evaluated are frequently mentioned in 
Forrester client inquiries, shortlists, consulting projects, and case studies.
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How The criteria Are organized

After examining past research, user need assessments, and vendor and expert interviews, we 
developed a comprehensive set of evaluation criteria. We evaluated vendors against 42 criteria, which 
we grouped into three high-level buckets:

 › current offering. We evaluated each vendor’s current offering against three core groups and 
25 subgroups of criteria. the first core group is enterprise architecture management, including 
standards and policy management; governance; workflow; planning, portfolio, and performance; 
modeling; access rights; communication and reporting; deployment options; metadata and 
frameworks; collaboration; finance management; and personalization. the second core group, EA 
role support, looks at support for the business architect; process architect; information and data 
architect; application architect; infrastructure architect; security architect; people architect; and 
solutions architect roles. the third core group, support for the Bt agenda, looks at capabilities for 
strategy alignment; customer experience; digitalization; mobile; and big data. in total, these three 
core groups of criteria account for 50% of the overall score weighting.

 › Strategy. We compared the strategies of each vendor against the needs of the specific roles 
seeking EA capabilities and industry trends to assess how well each vendor is positioned for future 
success. We examined each vendor’s product strategy (vision, road map, and planned product 
enhancements); target markets; and pricing options. in total, these criteria account for 50% of the 
overall score.

 › Market presence. EAMS vendors are very competitive as new players and substitute products 
enter the EA space. EA professionals must look for vendors that have strong and stable installed 
bases and solid networks of implementation and support partners. to determine the current market 
presence for our evaluation, we combined information about each vendor’s installed base; new 
customers; product revenue and growth; customers with maintenance contracts; technology 
partners; license partners; and resellers.

How current offering criteria Is Scored

to assist EA professionals in evaluating EAMS products against their individual needs, we used a 
relative scoring approach for the current offerings criteria. the purpose of the relative scoring was to 
identify those features that are unique (supported by only 10% of the EAMS vendors) and nonstandard 
(only a subset, e.g., fewer than 50%, of EAMS vendors support the criteria) and where at least 50% 
of vendors support the criteria. We then used an algorithm to determine whether a vendor received a 
score of 5, 3, or 1.

 › A score of 5 reflects a stronger coverage of the criteria relative to other vendors. only 
vendors that supported 70% of the standard criteria and either 50% of the unique criteria or 50% 
of the nonstandard criteria scored a 5. this level of scoring reflects that the vendor is stronger in 
this criterion than other vendors.
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 › A score of 3 shows that the vendor’s offering is comparable to those of other vendors. 
Vendors that support 70% of the standard criteria but do not support either 50% of the unique 
criteria or 50% of the nonstandard criteria scored a 3. this score reflects that the vendor supports 
at least the standard criteria. in cases where there are no unique or nonstandard features, this 
reflects the baseline offering of EAMS vendors.

 › A score of 1 shows that the vendor’s offering is weaker than those of other vendors. A vendor 
that supports some, but fewer than 70%, of the standard criteria was awarded a score of 1. this 
reflects the vendor is weak in this particular criterion when compared with the other vendors.

 › A score of zero shows that the vendor did not provide sufficient information. Some vendors 
were unable to demonstrate or do not provide support for a criteria. in this scenario, such vendors 
received a score of zero.

EAMS Vendor Evaluation Analysis

the evaluation uncovered a market in which vendors ranked as Strong performers and contenders in 
previous Forrester Wave evaluations of EA management suites have now pulled even with or overtaken 
the previous leaders and Strong performers in this market space. the baseline EA management 
features, e.g., frameworks, collaboration, workflow, and modeling, are now strongly supported by 
most of the EAMS vendors. Most EAMS vendors have stronger support for EA roles, though there are 
still some vendors that focus only on specific roles. Support for the security architect, data architect, 
and people architect roles is still immature in comparison with other roles. outcome-based support, 
in terms of supporting the Bt agenda, is also fairly immature across the board, with few vendors 
providing architectural accelerators that enable EA professionals to contribute to the new challenges 
faced by organizations. new participants in this EAMS Forrester Wave have performed well, and this 
is reflected in their customer-driven strategies. the combination of these factors has resulted in the 
following (see Figure 3):

 › Two vendors lead the pack. overall, we found orbus Software and Software AG to be 
leaders due to their ability to demonstrate strong support across most, or all, dimensions of 
EA management and EA roles. their support for the Bt agenda was stronger than that of other 
vendors. these vendors leverage a large amount of intellectual property to deliver products that 
can not only mimic an EA practice’s current approaches but also provide thought leadership 
prebuilt into the products, such as simulation, scenario analysis, and financial management 
approaches. in short, they have prepared a large number of possibilities for their clients. this 
provides clients with immediate value and the ability to make great advancements in maturity within 
the tool, with a clear picture of how the tool will help in the future state.
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 › Seven vendors offer competitive options. Boc Group, Mega international, iBM, BiZZdesign, 
Avolution, QualiWare, and troux technologies are our Strong performers. While Avolution and 
Qualiware provided strong current offerings that paralleled some leaders, the strategies of the leaders 
were heavily focused on market growth in line with the maturity of the EA discipline. For the other 
vendors, in general, they offered a similar breadth of capabilities as the leaders. however, their depth 
of coverage for EA roles or support of the Bt agenda, though evident, was not on the same level. 
Many of these vendors have clear strategies to close the gap on the leaders in this market. in some 
cases, they have very strong offerings in analysis and simulation that may be preferred by specific 
roles, e.g., application, information, or process architect, over the leaders’ products.

 › one vendor is a contender. overall, Sparx Systems provides very strong support for enterprise 
architecture management. however, the depth of support for all EA roles, and particularly the Bt 
agenda, is weaker than that of other EAMS vendors. the strong strategic positioning of Sparx will 
contribute to the maturity of its offerings and its attractiveness to EA professionals.

this evaluation of the EA management suite market is intended to be a starting point only. We 
encourage clients to view detailed product evaluations and adapt criteria weightings to fit their 
individual needs through the Forrester Wave Excel-based vendor comparison tool. our discussion later 
in this report of how each of these vendors addresses different use cases corresponding to different 
missions provides examples of how the Wave tool is used for this customization.
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FIGUrE 3 the Forrester Wave™: Enterprise Architecture Management Suites, Q3 ’15

Source: Forrester Research, Inc. Unauthorized reproduction, citation, or distribution prohibited.
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FIGUrE 3 the Forrester Wave™: Enterprise Architecture Management Suites, Q3 ’15 (cont.)

Vendor profiles
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 › orbus Software has strong coverage in all current offerings. Founded in london in 2004, 
orbus Software is a global software provider focusing on enterprise architecture, business process 
analysis, and application portfolio management. iServer, its flagship product, has more than 400 
customers worldwide. its client base includes government and large consulting organizations; the 
majority of its customers have annual revenues exceeding $10 billion. orbus’ road map focuses 
on expanding its collaboration, decision-making, and alignment of information across multiple 
business domains and roles. these enhancements include MS Sharepoint integration, MS project 
integration, and an improved notification feature.

 › Software AG scores highest in supporting the BT agenda. this vendor has more than 4,600 
employees in 70 countries that serve 70% of the Global 1000 and is headquartered in Germany 
and listed on the Frankfurt Stock Exchange. in 2013, revenues were €973 million. in April 2014, 
Software AG announced its acquisition of JackBe, a real-time visual analytics and intelligence 
software provider.3 Software AG targets enterprises that are midsized and larger, i.e., companies 
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with revenues above the $1 billion mark and that are, typically, much larger. the Software AG 
Alfabet product is a core product that offers strategic planning, enterprise architecture, and it 
portfolio planning management for integrated management of the different strategy and planning 
levels by stakeholders. Software AG has three releases planned for the next 18 months; these 
will include a cloud enablement management console, extended collaboration capabilities, and 
enhanced planning of enterprise resources.

Strong Performers

 › Boc Group is strong in EA management and security architecture. Boc Group was 
established in 1995 in Austria and now has more than 160 employees; it experienced 10% 
revenue growth from 2013 to 2014. its enterprise architecture solution, ADoit, which has 180 
customers, offers common EA reference architectures, strategic planning, and customer journey 
mapping. Boc Group works with 80 partners around the world to target firms that range from 
small enterprises to Fortune 500 organizations in the uS, uK, and canada. planned enhancements 
include integration of external data to support business architecture decisions, a community edition 
to help users share reference architectures, and mobile and tablet enhancements.

 › BiZZdesign  is strong in business architecture and support for cX. Founded in 2001 in the 
netherlands, BiZZdesign has more than 100 employees worldwide and focuses on enterprise 
architecture and business process management solutions. the company’s sole product, 
BiZZdesign Enterprise Studio, has about 750 customers and 30,000 users. BiZZdesign focuses on 
midsized and large organizations in finance and government. Enterprise Studio supports modeling 
and business process analysis at the architectural level and detailed level. planned enhancements 
include an extended team platform to improve collaboration capabilities for architects and other 
users. it has extended capabilities for analyzing enterprise resource planning (Erp) landscapes and 
extended risk and security and enterprise portfolio management.

 › Mega International is strong in solution architecture and support for cX. Mega international is 
a long-established player in the EA tools market, starting with the first generation of EA tools in the 
1990s, and offers data modeling and a repository. Mega’s deep experience in governance, risk, and 
compliance (Grc), process, and architecture results in a tool of great depth and breadth, backed 
by a skilled set of consultants. Mega’s current offering provides standard EA framework support, 
a collaborative workspace, and strategic planning capabilities. planned enhancements include a 
social-media-like solution for innovation management, a formal solution for strategic planning, and 
redesigned modeling components to support the business ecosystem.

 › IBM is strong in data and solution architecture. Founded in 1911, iBM has more than 350,000 
employees and made more than $92 billion in total revenue in 2014. its enterprise architecture 
solution, System Architect, targets organizations that range from small to global in a variety of 
industries including government, defense, and financial services. System Architect supports 
standard architecture frameworks relating business strategy to other domains as well as several 
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strategic alignment methods. iBM releases a new version of System Architect each quarter. 
planned enhancements include extended collaboration capabilities, richer analytic capabilities, and 
extended linked life-cycle data across tools.

 › Avolution scores highest in EA role coverage. Founded in 2001, Avolution supports clients in 
more than 90 countries. headquartered in Sydney, Australia, Avolution primarily targets Global 
2000 customers in the banking, finance, insurance, telecommunications, and energy industries, 
among others. Additionally, Avolution targets midsized organizations, the government vertical, and 
universities. the Avolution core product, Abacus, is available on-premises or in a software-as-a-
service (SaaS) offering. Abacus offers multiple architecture patterns out of the box that are linked 
to road maps and transformation paths. the product balances a great number of preconfigured 
processes, analysis techniques, and reports with easy, on-the-go configuration. planned 
enhancements are updates to reference architectures, improved road mapping features, and 
increased collaborative capabilities to leverage input from executives and subject matter experts.

 › QualiWare is strong in EA role and BT agenda support. Founded in Denmark in 1991, QualiWare 
is a global consulting services and software provider. QualiWare’s Enterprise Architecture tool 
is designed for midsized to large companies across all verticals; the vendor currently has 2,000 
customers. it provides an object-based modeling tool, a repository for collaborative work, 
and support for standard EA frameworks. Future enhancements include a new mobile app for 
repository governance and a new modeling application with a simplified interface.

 › Troux Technologies is strong in EA management. Founded in 2001, troux technologies is 
a single-product organization and was acquired in May 2015 by planview. in January 2005, 
troux announced the acquisition of computas technology of norway.4 troux’s revenue mix is 
65% software and maintenance and 35% professional services. the vendor has more than 
300 customers worldwide, representing clients in financial services, manufacturing, insurance, 
retail, media and entertainment, utilities, pharmaceuticals, telecommunications, technology, and 
government. troux also has a user community with more than 2,000 active members. Future 
enhancements of troux focus on digital business, SaaS deployment, and the effective leveraging of 
clients’ existing information.

contenders

 › Sparx Systems has a strong strategy for catching up with our Leaders. Sparx Systems is 
an Australian company that was founded in 1996. Its flagship product, Enterprise Architect, was 
released in 2000 and now has more than 350,000 registered users, ranging from individual users 
to global enterprises. Enterprise Architect supports common reference architectures and links 
architecture outcomes to business strategy, which shows a direct path from strategic decisions to 
outcomes. Planned enhancements included dedicated heat maps for showing business capability 
in terms of cost and size of deployment, expanded documentation capabilities, and enhanced 
business capability modeling.
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Supplemental Material

online resource

the online version of Figure 3 is an Excel-based vendor comparison tool that provides detailed product 
evaluations and customizable rankings.

Data Sources Used In This Forrester Wave

Forrester used a combination of four data sources to assess the strengths and weaknesses of 
each solution:

 › Hands-on lab evaluations. Each vendor presented its product to our team, which performed 
an evaluation of the product using a scenario-based testing methodology. We evaluated each 
product using the same scenario, creating a level playing field by evaluating every product against 
the same criteria.

 › Vendor surveys. Forrester surveyed vendors on their capabilities as they relate to the evaluation 
criteria. once we analyzed the completed vendor surveys, we conducted vendor calls where 
necessary to gather details of vendor qualifications.

Engage With An Analyst

Gain greater confidence in your decisions by working with Forrester thought leaders to apply our 
research to your specific business and technology initiatives.

Analyst Inquiry

Ask a question related to our research; a 
Forrester analyst will help you put it into 
practice and take the next step. Schedule 
a 30-minute phone session with the analyst 
or opt for a response via email.

learn more about inquiry, including tips for 
getting the most out of your discussion.

Analyst Advisory

put research into practice with in-depth 
analysis of your specific business and 
technology challenges. Engagements 
include custom advisory calls, strategy 
days, workshops, speeches, and webinars.

learn about interactive advisory sessions 
and how we can support your initiatives.

http://forr.com/1einFan
http://www.forrester.com/Analyst-Advisory/-/E-MPL172
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 › Product demos. We asked each vendor to conduct demonstrations of its product’s functionality. We 
used findings from these product demos to validate details of each vendor’s product capabilities.

 › customer reference calls. to validate product and vendor qualifications, Forrester also conducted 
surveys with three of each vendor’s current customers.

The Forrester Wave Methodology

We conduct primary research to develop a list of vendors that meet our criteria to be evaluated in this 
market. From that initial pool of vendors, we then narrow our final list. We choose these vendors based 
on: 1) product fit; 2) customer success; and 3) Forrester client demand. We eliminate vendors that have 
limited customer references and products that don’t fit the scope of our evaluation.

After examining past research, user need assessments, and vendor and expert interviews, we develop 
the initial evaluation criteria. to evaluate the vendors and their products against our set of criteria, 
we gather details of product qualifications through a combination of lab evaluations, questionnaires, 
demos, and/or discussions with client references. We send evaluations to the vendors for their review, 
and we adjust the evaluations to provide the most accurate view of vendor offerings and strategies.

We set default weightings to reflect our analysis of the needs of large user companies — and/or other 
scenarios as outlined in the Forrester Wave document — and then score the vendors based on a 
clearly defined scale. these default weightings are intended only as a starting point, and we encourage 
readers to adapt the weightings to fit their individual needs through the Excel-based tool. the final 
scores generate the graphical depiction of the market based on current offering, strategy, and market 
presence. Forrester intends to update vendor evaluations regularly as product capabilities and vendor 
strategies evolve. For more information on the methodology that every Forrester Wave follows, go to 
http://www.forrester.com/marketing/policies/forrester-wave-methodology.html.

Integrity Policy

All of Forrester’s research, including Waves, is conducted according to our integrity policy. For more 
information, go to http://www.forrester.com/marketing/policies/integrity-policy.html.
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Endnotes
1 Source: “planview Acquires troux to provide it leaders with a complete Solution for Managing the Strategy and 

Business of it,” planview press release, May 21, 2015 (http://www.planview.com/company/press-releases/planview-
acquires-troux/).

2 Although troux chose not to participate in this Forrester Wave evaluation, we evaluated its offering based on our 
knowledge from past analysis and publicly available information to provide a complete picture of the competitive 
landscape. We do not publish detailed scores or commentary for nonparticipants that we choose to include in 
Forrester Wave evaluations. See the “the Forrester Wave™: Strategic planning For the Bt Agenda, Q1 2015” 
Forrester report.

3 Source: “Software AG’s Acquisition of JackBe recognized As Strategic M&A Deal of the Year,” Software AG press 
release, April 30, 2014 (http://www.softwareag.com/us/press/pressreleases/20140430_Software_AGs_Acquisition_of_
JackBe_recognized_as_Strategic_MA_Deal_of_the_Year_page.asp).

4 Source: “troux technologies Solidifies it Governance leadership through Acquisition of computas technology 
and Award-Winning Metis products,” troux technologies press release, January 14, 2005 (http://www.
actionablearchitecture.com/company/news/pressrelease.asp?pr=050114-computas.xml&parchive=2012).

http://www.forrester.com/go?objectid=RES114741
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